
by Margo Ashmore
With the arts creating way more 

economic impact than sports (9.2 
times the size of sports sector rev-
enues) the Northeast Minneapolis 
Chamber hosted about 40 business 
leaders March 27, to engage busi-
nesses to see and nurture the arts as 
a workforce which in turn enhances 
all other work. 

Gulgun Kayim, Minneapolis direc-
tor of Arts, Culture and the Creative 
Economy, and geographer Brenda 
Kayzar, who contributed to the re-
search, discussed The Minneapolis 
Creative Index. (Find a link on north 
eastminneapolisartsdistrict.org.) 

They mapped all the places cre-
ative people work, though not large 
companies just because they have a 
marketing person. In fact, they talked 
a lot about the “gig economy,” how 
many creative people either work 
entirely as freelancers or on the side.

Gigs may put food on the table 
but freelancing doesn’t always trans-
late into ability to buy a building, a 
traditional step to build wealth and 

stability. Many lenders won’t accept 
“the twelve 1099 forms” that indicate 
success. Getting health insurance is 
also an issue. 

Busting a myth that creatives take 
over space that should be for indus-
try, the report shows that creative 
businesses and individuals are large-
ly based in retail and other commer-
cial space, and in single family de-
tached homes, with only 13 percent 
in the former warehouses and other 
industrially zoned properties. 

The study examined the role of 

women and people of color. “The 
study does not prove that women 
have reached pay equity in the cre-
ative sector,” they said. Also people 
of color are not proportionally rep-
resented in the creative work force, 
at 13 percent compared to being 17 
percent of the population that is ac-
tively working or seeking work.

The audience was receptive and 
asked some clarifying questions. The 
first Creative Index report was com-
piled in 2013 and will continue to be 
updated about every two years.
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SPONSORS
1 The Anchor Fish & Chips
2 California Building
3 Casket Arts Buildings
4 Clay Squared to Infinity

5 Parkway Realty
6 Siwek Lumber & Millwork
7 Sip Coffee Bar and 
 Straightline Dance Fitness
8 Solar Arts

A page about artists and The Arts at Work by the Northeast
Minneapolis Arts District in collaboration with the Northeaster.

The Northeast Arts Dis-
trict banners are in need of 
updating. Over a decade 
ago, 161 were installed on 
defining streets in the dis-
trict.

 Today, 98 banners are 
down due to weather or 
Xcel taking them down for 
pole repairs and other mis-
cellaneous reasons. The 
Northeast Minneapolis Arts 
District has been working with the 
Logan Park, Sheridan, Bottineau, 
Holland Neighborhoods and the 
Northeast Minneapolis Chamber of 
Commerce to help fund the replace-
ment of the banners. On March 7 
the Logan Park Neighborhood As-
sociation board voted to contribute 
$3,423 towards new Arts District sig-
nage.  The Chamber of Commerce 
has written a grant to match funds 
of the neighborhoods. The Cham-
ber has requested and should hear 
in April about $11,500 in funds for 
fabrication, hardware and installa-
tion.  The total so far would replace 
a total of 50 banners of the 98 down. 
The chamber will help facilitate the 
installation, permitting and mapping 
of the project as well, including co-
ordination with the neighborhoods 

and the Northeast Arts Dis-
trict Board.

The banners cost $225 
each and $75 for installation 
for a total of $300 each. To 
totally reinstall all 98 ban-
ners would cost $29,400. 
With the much-appreciat-
ed help of the neighbor-
hood organizations and 
the Chamber we will be 
much closer to our goal. If 

you are interested in contributing 
to the banners please contact the 
arts district through the website,  
northeastminneapolisartsdistrict.
org. 

—by the Northeast Minneapolis 
Arts District Board of Directors

s i w e k l u m b e r . c o m

302 13th Ave NE
(612) 676-1300

Open 
Tue-Th  4 - 10pm

Fri  4 - 11pm
Sat*  10am - 11pm
Sun*  10am - 10pm

Closed Mondays

*Breakfast only Sat & Sun
from 10am - Noon

Sell Your House 
with The Arts  

District Realtor!
NE SELLERS, MENTION THIS AD 

AND 100% OF PARKWAY’S  
SELLING-SIDE COMMISSION 

WILL BE DONATED TO A  
NORTHEAST ARTS 

ORGANIZATION OF YOUR CHOICE!
[limited time, inquire]

CONTACT US 
TODAY!

501 22nd Ave. NE, 
Minneapolis, MN 55418

Aaron “Mr. NE” Neumann
Broker/Realtor
aaron@parkway.mn
612-788-1284

BUYERS 
CONTACT ME TO  

BEGIN YOUR SEARCH
TOP BUYERS AGENT 

NE MPLS

Making Hot Buns Daily!
www.straightlinedancefitness.com

DANCE
BARRE

SIP 
BAKES!

IN THE KEG HOUSE OF THE GRAIN BELT COMPLEX
34  13TH AVENUE NORTHEAST

SIPCOFFEEBAR.COM

Arts District banners: 
Raising funds to  
replace what’s missing

Bubble size illustrates how concentrated creative workplaces are 
in Northeast, Downtown and Seward vs. the rest of the city. From 
the Minneapolis Creative Index 2018, page 26.

CLAY SQUARED TO INFINITY 
COOLEST TILE THIS SIDE OF MARS

claysquared.com
612-781-6409
M-SAT 11AM to 5PM

Indexing creative work & space

Art in Service  
to the Environment 

Learn about artists whose work 
draws attention to environmental 
issues such as healthy water and 
soil at a PechaKucha Night 20 x 
20 on Sunday, April 7 at 6 p.m. at 
Art Force, 1400 Van Buren Street 
NE, Suite 175. Free, donations wel-
come, open to the public. Light re-
freshments will be provided. 

Presenters are Kristen Arden, 
Kat Corrigan, Deborah Foutch, 
Tom Stewart, Howard Christopher-
son, and Ingrid Restemeyer. Each 
artist’s expression is a unique ap-
proach to how they relate to the 
environment and how we as an au-
dience can be a part of that conver-
sation. Audience discussion follows 
after all have presented. 

Join us for a fun event that fea-
tures a taste of the creativity that IS 
the Arts District! Organized by the 
Northeast Minneapolis Arts Dis-
trict’s HATCH committee, which 
holds the Minneapolis PechaKucha 
Night license. 

PechaKuchas are presented 
globally in over 1000 cities and are 
informal gatherings which celebrate 
all things creative. Each presenta-
tion is 20 slides viewable for 20 sec-
onds each with the slides forwarding 
automatically. A single PechaKucha 
Night typically features 6-12 pre-
senters. The presentation style was 
developed by architects in Japan in 
2003 and later trademarked. 

The third Bi-Annual Vision 
Awards is slated for June 4 at the 
Ritz Theater. Presented by the 
Northeast Minneapolis Arts District 
board, the Vision Awards honor 
stakeholders who have provided 
leadership and commitment in the 
service of arts, artists, and culture 
in the Arts District. Join us for an 
evening celebration and stay for the 
afterglow at Rogue Buddha Gallery.

Vision Awards 
set for June 4


